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Media Buy Summary Addendum 
 
The decision was made to remove Waze and cinema advertising (NCM and Screenvision) from the 
Winter Holiday Impaired Driving 2021 campaign. The funds previously allocated towards Waze and 
cinema advertising will now be put towards the following placements: 
 

NBA & NCAA TV Visible Signage 
Van Wagner will be used to include an additional 70 games to the NBA and NCAA TV visible signage plan. 
This addition guarantees NHTSA signage in every NBA and NCAA game during the winter holiday flight, 
for a total of 123 games.  
  

 
 
The additional NBA and NCAA signage will result in approximately 7.5 million impressions for a total of 
25.6 million impressions overall. 
 

Gas Station TV 
Gas Station TV (GSTV) will be added to the Winter Holiday Impaired Driving 2021 campaign. This is the 
first time the Impaired Driving campaign will utilize this tactic, but other NHTSA campaigns that share a 
similar target audience have used it in the past. GSTV ran during the Rail-Grade Crossing 2021 campaign 
and over-delivered by 114%. This tactic continues the cinema media strategy of digital out-of-home and 
is a more dependable means of reaching the impression goal since it does not rely on ticket sales. The 
need for fuel is essential among drivers and the holiday season will be a perfect time for this tactic due 
to the higher-than-usual travel.  
  



 
 *Note: the above graphic is an example only. Messaging will be specific to Impaired Driving. 
 
GSTV will result in 9.0 million impressions. 

 

theChive/Atmosphere  
Atmosphere will “break-in” to the chiveTV stream and deliver a live message using theCHIVE 
personalities, specifically targeting locations that cater to the 21+ audience. These break-ins are booked 
for a specific day, time and venue list, and will disrupt the stream of content for a customized brand 
message from theCHIVE’s team of staffers to remind drivers to make good decisions during the holiday 
season and not drive impaired. The plan will include a series of five, 3–5-minute break-ins that will run 
on separate dates throughout the flight, guaranteed to run in a minimum of 5,000 locations nationwide. 
Atmosphere will provide production as added value. NHTSA will be the first official partner to execute a 
break-in on ChiveTV through Atmosphere.  
 
Atmosphere TV will deliver a minimum of estimated 300,000 paid impressions and 1 million added 
value impressions.  
 

Screenvision—Makegood Schedule  
Even without a paid cinema buy, NHTSA will still have a presence in theaters during the Winter Holiday 
campaign. Screenvision will deliver the impressions in the locations that under-delivered during the 
Labor Day flight.  
 
The makegood schedule on Screenvision will deliver 1.5 million impressions. 

Revised Campaign Summary 
 

Vendor  Paid Imps  Added Value  Total 

English and Spanish TV   45,385,925 

Azteca 697,000 0 697,000 



beIN Sports 431,000 0 431,000 

Continuum TV Network 5,943,123 0 5,943,123 

Estrella 457,000 0 457,000 

NBC Sports Network 2,709,000 0 2,709,000 

Prende TV 1,307,691 0 1,307,691 

Simulmedia—English 6,952,694 0 6,952,694 

Simulmedia—Spanish 1,211,417 0 1,211,417 

Telemundo 1,237,000 0 1,237,000 

Turner Sports 18,240,000 0 18,240,000 

Univision 628,000 0 628,000 

XandrTV 5,572,000 0 5,572,000 

English and Spanish Radio   334,928,628 

Compass 22,237,800 21,147,000 43,384,800 

Entravision—Spanish 4,357,200 606,500 4,963,700 

Focus360 11,499,900 1,677,000 13,176,900 

HRN-Spanish 6,790,200 1,580,400 8,370,600 

iHeartMedia—Premiere 49,193,030 20,304,055 69,497,085 

IHeartMedia—Spanish 4,236,122 1,961,601 6,197,723 

Revolver—Spanish 577,150 0 577,150 

SBS AIRE 9,873,000 5,408,000 15,281,000 

Skyview 21,237,070 11,021,300 32,258,370 

Skyview Spanish 4,859,000 0 4,859,000 

United Stations 36,198,500 5,557,000 41,755,500 

Univision 5,719,800 274,200 5,994,000 

Westwood One 59,577,200 29,035,600 88,612,800 

Out of Home   41,839,192 

C-Green 4,166,667 1,389,916 5,556,583 

NBA In-Stadium Signage 25,687,000 0 25,687,000 

GSTV 9,045,609 0 9,045,609 

NCM 0 0 0 

ScreenVision 0 1,550,000 1,550,000 

English Digital—Direct    59,119,843 

Bleacher Report 8,883,400 250,000 9,133,400 

CBS 6,250,000 1,000,000 7,250,000 

ESPN 5,792,365 0 5,792,365 

Fandom 8,336,508 1,100,000 9,436,508 

Genius 3,883,550 1,500,000 5,383,550 

NBCUniversal 1,280,202 128,020 1,408,222 

Twitch 4,109,589 458,334 4,567,923 



Uproxx 5,941,811 0 5,941,811 

Vox 5,139,394 600,000 5,739,394 

WWE 4,466,670 0 4,466,670 

MiQ    10,000,000 1,428,571 11,428,571 

H.Code Spanish 2,568,086 137,388 2,705,474 

Unanimo Deportes  4,930,791 0 4,930,791 

English and Spanish Streaming 
Audio   36,523,791 

Barstool Sports Podcast 3,730,000 0 3,730,000 

Midroll 6,229,469 0 6,229,469 

Pandora 8,167,408 0 8,167,408 

Pandora—Spanish 2,233,331 0 2,233,331 

Spotify 9,542,370 0 9,542,370 

Spotify Podcasts 1,553,333 0 1,553,333 

Spotify—Spanish 2,574,883 0 2,574,883 

The Trade Desk Audio—Spanish 2,492,997 0 2,492,997 

English and Spanish Digital 
Video    46,838,294 

MiQ—Spanish 1,428,571 0 1,428,571 

Samba 8,619,529 0 8,619,529 

Tremor 4,451,309 200,000 4,651,309 

Atmosphere TV 300,000 1,000,000 1,300,000 

The Trade Desk—Open Exchange 11,458,334 0 11,458,334 

YouTube 15,529,731 0 15,529,731 

YouTube—Spanish 3,850,820 0 3,850,820 

English and Spanish Display   74,024,761 

The Trade Desk—Spanish 9,666,666 0 9,666,666 

Undertone 8,220,000 900,000 9,120,000 

Waze 0 0 0 

The Trade Desk  55,238,095 0 55,238,095 

English and Spanish OTT/CTV   19,876,122 

The Trade Desk—Open Exchange 18,713,331 0 18,713,331 

The Trade Desk—Hulu Spanish 1,162,791 0 1,162,791 

English and Spanish Paid Social   40,541,510 

FB/IG/Twitter Eng. 34,643,290 0 34,643,290 

FB/IG/Twitter Span. 5,898,220 0 5,898,220 
    

Grand Totals  607,928,017 110,214,885 699,078,066 
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